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Campaign

From 1998 to now
From 23% to 8%
From Florida to national wide

Behind the
Real Money

# 24278 $ (US dollars)
* 2500 $4 + #E B ¢
TV commercials, billboards, print ads, posters...
#1500 $4-48 7
MTV, Superbowl, Internet...
# hottest commercial directors,
newest types of animation,
largest teens researchs...
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Behind the C
Youth Involvement
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Behind the :
Youth Marketing
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« “truth” P& & $234:record stores, surf shops ...
# “truth 7] # ” :10 city PR tour
# “truth + & ”: concerts, beaches, raves ...
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Behind the ) Behind the

* Tobacco Branding “T

kills enough
people in

Tone & Manner

two weeks
to fill every
hotel room
in Times
Square.
infoct &Lt

AW ITRT FRR
100% awareness that tobacco killed
* R
everything to do with emotion
* FE3 s~ p A~ b~ cool
sending a signal to the world |
* 47 -3 Wk A RA A EEER 7 8 2 FAZOOXX
Don’t want to be told what to do.
* 3‘?’}\"“:?,,)‘*} }\:é j i;g
They wanted “the facts”
Be left to make their own educated decision
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# 473 “Truth” 5 49
make “Truth” a hip brand!
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